Grundkurs PoWi bilingual (Jgst. 12, Leiste 8)




28/11/07

Die diskrete Lobby der Raucher (Süddeutsche Zeitung, 19.06.2006)
Ein Rauchverbot in Gaststätten würde zahlreiche Wirte ruinieren - das behaupten jedenfalls führende deutsche Verbandsvertreter seit Jahren. Es wäre ein "Dolchstoß für die vielen kleinen Eckkneipen", warnt zum Beispiel Ernst Fischer, Präsident des Deutschen Hotel- und Gaststättenverbands, Dehoga. Die stellvertretende Hauptgeschäftsführerin des Dehoga, Ingrid Hartges, ist stolz, dass es dank ihrer Lobbyarbeit noch kein striktes Rauchverbot in der Bundesrepublik gibt: "Zehn Gesetzesinitiativen haben wir in den neunziger Jahren erfolgreich abgewehrt", sagte sie dem Branchenblatt Gastrotel im Juli 2005. (…)
Auch in Brüssel ließen die Tabakkonzerne in den neunziger Jahren ihre Lobbyisten arbeiten. Ein Strategiepapier des Marlboro-Produzenten Philip Morris gab die Parole aus: "Delay or defeat EU legislation" - auf deutsch: Nichtraucherschutz auf europäischer Ebene sollte "verzögert oder verhindert" werden. Wieder spielten die Interessenvertreter aus der Gastronomiebranche mit.

Toy story: Vigilant consumers reinforce product safety (International Herald Tribune, Nov., 22, 2007
When the U.S. Consumer Product Safety Commission ordered a recall of half a million pieces of lead jewelry, it had two unusual partners: Ward Stone and his 10-year-old daughter, Montana.

Stone, a wildlife pathologist at the Department of Environmental Conservation in New York, discovered with his daughter the hazardous levels of lead in dozens of children's necklaces and bracelets after they tested jewelry that Montana had received at birthday parties. They took their findings to the New York state attorney general's office, which led to a Product Safety Commission recall on Wednesday. (…) Stone was in an unusual position because he knew who to call in the state government. But consumer advocates in the United States say that it can be difficult for most people to get regulators' attention. "As an individual, it's like a voice screaming in the wilderness. It's hard to be heard," said Sally Greenberg, executive director of the National Consumers League, a nonprofit organization in Washington. "Bureaucracies are not really set up to listen to the public."

Interest groups and their money jump into U.S. presidential race (International Herald Tribune, Nov. 12, 2007)
The so-called Wounded Warriors Act, legislation intended to improve health care for veterans, has attracted nearly unanimous, bipartisan support in Congress. So why would the newly formed Foundation for a Secure and Prosperous America begin running a television commercial urging the citizens of South Carolina to tell Congress to pass it?

The answer lies in the commercial's glowing images of Senator John McCain, the Arizona Republican banking on a South Carolina victory to jump-start his cash-poor Republican primary campaign. The group that paid for the advertisement operates independently of McCain's campaign, but was set up and financed by his supporters seeking to help him as much as possible up to the limits of the law.

The initial spending on the commercial, according to the group, is modest — commercials on the Fox News Channel in South Carolina only — but it represents the first trickle in a flood of hundreds of millions of dollars that are expected to pour from all sides into groups reminiscent of the Swift Boat Veterans for Truth of 2004, built to influence voting outside of campaign law limitations. The amount could swamp the record-breaking tens of millions that the top candidates are raising for their own, closely regulated campaign accounts.

McCain has crusaded for years against just this sort of unencumbered political spending and has publicly called upon the foundation to stop the advertisement, a request competitors say seems half-hearted and the group's leader has ignored.

to bank on sth.: sich auf etwas verlassen, auf etwas bauen

to swamp: überschwemmen, hier: übertreffen
unencumbered: unbelasted

1. Summarize the three examples. Characterize the image of lobbyism that the newspaper reports are drawing. (20)

2. Explain the relevance of interest groups for the political process and analyse the difference to political parties. Refer to the Basic Law and the German Party Law. Give examples. (25)

3. Discuss: Is lobbyism a danger or an important element of democracy? (15)
Solution to the Exam on Lobbyism (29-11-2007, Mc)
1. Summarize the three examples. Characterize the image of lobbyism that the newspaper reports are drawing. (20)

a) General introduction (overall topic) 
b) Short survey of the examples (no details!): sources (newspaper clippings 2006-07). Possible generalizing aspects: 
· areas or reasons, interests and goals of lobbyism (profit of tobacco industry, health protection, election result); 
· actors (individuals, interest groups, corporations); 
· methods (cooperation with other groups, pressure on legislators or government, use of media); 
· conflicts (health vs. tobacco industry & restaurants, individual vs. bureaucracy, conflict with campaign law)
c) Conclusion: comparison shows a) influence of lobby groups on the political system, b) mixed image of lobbyism, positive and negative aspects, also preconditions (size, power) and obstacles of effective lobbying.
2. Explain the relevance of interest groups for the political process and analyse the difference to political parties. Refer to the Basic Law and the German Party Law. Give examples. (25)
	Interest groups (NGO)
	Political parties

	· represent specific economic or political etc. interests

· provide expertise, votes, money
· influence indirectly political process
· are not bound to internal democratic structures
· supported only by members, don’t have to disclose finances
· sometimes take over public tasks (corporatism in Germany)
Protected by fundamental rights (Basic Law Art. 5, 8, 9)

Examples: employers associations, labour unions, environmental groups, consumer protection 
	· formulate overall political programme

· participation in elections
· influence directly law making and decision making process
· are bound to inner-party democracy and to the essentials of the basic law
· partly financed by state, have to disclose their finances
Functions: see Sutor, p.146

Privileged position: Basic Law Art. 21
Regulated by German Party Law



3. Discuss: Is lobbyism a danger or an important element of democracy? (15)
Intro: Connect with your explanations before (without repeating everything), define lobbyism, start with a new example …
- Important element: Pluralism – interest groups represent diversity, bring in expertise, alternative way of participation, push for innovation. Small groups can initiate change…
- Danger: Corruption, overrepresentation of powerful interests, lack of transparency, short term interests are considered more important than long-term interests, distorting the democratic process
- Connect your arguments to (given or) own meaningful examples

- Your own well-founded conclusion
